
          “Each given style recommendation is a guideline, to help determine which style is most suitable for the individual”
“The styles offer an orientation to discover and to mirror preferences in lifestyle and taste”
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FULL STYLE SUPPLIER 
World of Styles

Hansgrohe AG ends fiscal 
2008 with all-time highs 
in sales revenues and earn-
ings, successfully defying 
the crisis to date 

“Despite the rapid deterio-
ration in general economic 
conditions across the globe 
since 2008, as far as we’re 
concerned the last fiscal year 
clearly ended in the black,” 
said Siegfried Gaensslen, 
CEO of Hansgrohe AG, pre-
senting a satisfactory sum-
mary of the annual report 
for 2008 in Stuttgart today. 
“Contrary to the general trend 
prevailing in the sanitary in-
stallations industry, thanks 
to our ongoing good coop-
eration with our partners we 
again managed to achieve 
further growth along with new 
all-time highs in fiscal 2008. 
We gained additional market 
share and improved our posi-
tion in nearly all of our mar-
kets. All in all, net total sales 
revenues of the Schiltach-
based bathroom fittings and 
shower specialist operating 
with a global reach amounted 
to € 668 million in 2008, up by 
just over one percent – or by 
two percent after currency ad-
justments – on year-ago sales 
of € 661 million; owing to 
slower sales revenue growth, 
a strong euro and unfavorable 
price trends for energy and 
commodities, earnings before 
interest, taxes, depreciation 
and amortization saw only a 
slight rise to € 131.4 million 
(2007: € 130.7 million). 
Using investments and intel-
ligent cost management to 
combat the crisis
Siegfried Gaensslen empha-
sized that “Our objective for 
the future remains to further 
reinforce the company’s po-
sition in the market by fos-
tering profitable international 
growth. Fiscal 2009 is a dif-
ficult and challenging year. 
Yet in recent years, by joining 
forces with our clients and 
partners we have created a 
solid basis for gaining market 
share even in the current situ-
ation, which will enable us to 
emerge from the crisis in an 
even stronger position.” 
Moreover, the Schiltach-
based bathroom fixture and 
shower manufacturer has 
continually extended its mar-
ket presence in the current 
year, laying the cornerstone 
for setting up additional distri-
bution companies. 
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Elegance Style Classic

Currently under construction in Abu Dhabi, Masdar 
City is inspired by the traditional medinas, souks and 
wind towers of the Arab world. “Masdar”, meaning 
‘spring’ in Arab, will be a free zone clean-tech cluster; 
a place where innovation, technology and sustaina-
bility meet. To be home to 40,000 to 50,000 residents, 
Masdar will feature all the conveniences, services and 
benefits of living in one of the great modern cities of 
the world, but in a carbon-neutral environment. 

Phase One of Masdar City has begun with the con-
struction of the Masdar Institute of Science and Tech-
nology (MIST); which, upon being completed in the 
fall of 2009, will be home to 100 students and faculty. 
The Institute is established in collaboration with the 
Massachusetts Institute of Technology (MIT).  The 
aim is to develop a pool of highly skilled scientists, 
engineers, managers and technicians capable of 
accelerating the development of indigenous tech-
nology and enterprise in the region and globally.

Protecting natural resources and reducing the envi-
ronmental impact of both products and manufactur-
ing are serious parts of Hansgrohe’s heritage. Mas-
dar City and Hansgrohe share mutual commitments 
as ecological forward thinkers.  The Hansgrohe Me-
tris S fittings, electronic mixers, and Logis accesso-
ries installed in the Masdar Institute of Science and 
Technology are a natural extension of this heritage, 
and fully complement the philosophy and aims of 
the Masdar City development.

Hansgrohe fittings in Masdar City, Abu Dhabi: 
the world¬s first carbon-neutral, zero-waste city

The Hansgrohe “World of Styles” concept is an authentic style description aimed at communicating the broad range of style solutions 

within the Hansgrohe “Full Range Supplier” approach.

“What’s your preference when planning your bathroom?  Slim cylindrical body, modern geometric form or soft curved shapes?”
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